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Success is accomplished by being willing to resist the odds, take the road less traveled, and
recognizing the power you have, is already inside you.
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What About The Home Business

A Turnkey Business is one which you can operate, part time if desired, online from the
comfort of your own home.
After researching hundreds of different opportunities, companies and Franchises, we can
say with certainty that a successful Turnkey Online Business will contain the following six
ingredients:
1) You have to have a product that everybody wants and needs. This doesn't have to be
fancy or particularly fashionable, just something that is in demand that everybody can benefit
from in the short and long term.
2) You have to have a compensation plan that will guarantee you a good immediate income
with the potential for residual income down the road. The idea of building a turnkey online
business is that, as the business grows, you'll have more time to spend with your friends and
family and let the business run on auto-pilot.
3) You need a comprehensive system that can be easily duplicated that does the telling and
selling for you. Many people have product ideas but don't want to pick up the phone to talk to

people and are scared of the marketing side of their venture. Your system, therefore, needs
to do all of this.
4) You need a system that provides the necessary training, via webinars and conference
calls, so that you can feel confident about doing what you are doing.
5) You need to be able to mentor with people, who are already successful, doing what you
want to do, who are already making the kind of money that you want to make and who
already have the kind of lifestyle that you want to have. That is important because they are
going to share with you how they did it and the mistakes they made along the way so you
can avoid doing the same.
6) Finally, you need yourself. You are the most important piece of the process. You have to
understand that, in order to be successful, you are going to have to learn new skills and put
in some work initially to get your business up and running. Do not believe the nonsense that
often gets peddled online about instant riches. Making a success of business on the internet
is possible, but it will not happen overnight. Condition yourself to be flexible and dynamic
and adopt a long term view with your strategy. Getting your expectations in check from the
outset is half the battle for most newcomers.
You are reading this Ebook because you are looking for ways to generate an income from
home either on a part time or a full time basis. If you are fed up worrying about whether you
are going to have a job in six months or whether you are going to get that pay rise (which
probably won't happen). Or, if you are just fed up working 80 hours per week for a measly
wage, then keep on reading because, with the right knowledge, the internet can literally
transform your life. If you've been involved with the Net home business industry for any
time at all, you likely realize there's a ton of junk online!
Everybody claims to have the "one" lead generation tactic that's going to help you blow away
the rivalry, the "one wizardly pill" that's going to make all your Net marketing dreams come
true.
At a particular level, individuals know that the Net is full of hype. It’s like reading a magazine
with an ad for a luxury auto and shows a fine-looking guy with the gorgeous girl. At a
conscious level, individuals know it’s an ad. But at a different level, individuals trust it.
Those sorts of ads are targeting something much richer than our conscious wants.
Great marketing targets people’s core desires. An individual's want to be treasured, to feel
worthy, to feel unparalleled and like s/he has a purpose.
The “make money” industry online operates in the same way. At a superficial level, most
individuals understand the Net is full of hype. But there’s this other part of the human mind,
the emotional part, which would like to trust some part of it's true.
The Basics
So even though you recognize there’s a ton of hype everyplace, it’s really simple to get
rolled up in all of it. And it adds up, as the Net is flooded with so many individuals. What’s not
to love? The dream to stay home in your jammies, work from anyplace with your laptop, and
make buckets of revenue living like a rock-star... Correct?

There are individuals simply looking to make a half-time income, individuals who are looking
to replace a full-time income, and those who are attempting to get rich fast. The excellent
thing about the Net is that it levels the playing field in a lot of ways. But, simply because the
Net levels the playing field, doesn’t mean you automatically succeed.
A level field means that there's opportunity for everybody. However, it's a game.
Understanding the game will be the difference between making it or simply wasting an
immense amount of time and cash. The chilling truth is that for most individuals who come
online... It’s a tremendous cash cavity. Individuals trust that all they have to do is "follow the
leader" and they're going to hit it rich. After all, that’s what the site said—right? Right...
Individuals drop 1000s and 1000s of dollars for products that, ultimately, are not products
anybody would purchase off the shelf. Basically, people are buying these products for the
“right to sell and collect a profit’” on them. That’s the bottom line, regardless how it’s
disguised.
Take a look at the immense number of business opportunities out there selling products.
Many of the products are not anything that a consumer would purchase for that price off the
shelf—or at any price for that matter. The mere reason why the products are selling is
because marketers are purchasing them, to qualify to be in a place to sell them also. Apart
from dropping 1000s of dollars for the products affiliated with a company, there’s likewise the
cost of all the training and tools.
It’s simple to get caught in the cycle of buying every “hot” traffic-generating course that
appears, big-ticket events, expensive PPC campaigns, more training courses, more monthly
memberships, etcetera. Before you recognize it, you're out $50K and still have no clue what
it takes to develop a successful online business.
This industry is full of exceedingly bright people who have had really successful careers. But
it appears that somehow, when individuals come online, all “real world” horse sense exits.
But disregarding your "gut" and your hunch comes with a really steep price—one that many
individuals online are willing to pay to gratify their needs to trust in "an easy way to wealth”.
It’s the Net! Everything is quicker and cheaper, correct?
Now a Net Business is decidedly quicker and cheaper than most other business models,
comparatively speaking. But this doesn’t imply that simply signing on for a program and
“following steps” are going to make you wealthy—as many of the opportunities out there say.
But having an Net business has a whole list of unbelievable advantages if you understand
what you're doing and take the time to set up your business like a true business and not
something that you're simply going to "try out" to see if you bring in any cash.
Consider a franchise for instance. If you had to drop $300K for a little franchise and show up
there each day to make it work and get it off the ground— chances are you wouldn't be
thinking, "Well, let's simply see if this works. If it doesn't, I'll attempt something else." More
than probably, you're going to throw it everything you've got for at least 2-4 years to make it
work out. On the Net you may begin a business and make it profitable in much less time and
with much less start-up capital than a traditional business or a franchise.

Before we go any farther, I wish to be clear on something. My goal in this e-Book is to
educate you. I'm not the judge of what is correct and incorrect. My goal is to share with you
the data that let me navigate my way through this hype-filled yet opportunity-filled industry,
and to finally produce a sustainable and fruitful business.
Individuals will go to zealous efforts to ignore good sense and trust in the hype. Ignoring the
voice of reality, your hunch and your gut has a steep price—a price a lot of individuals are
willing to pay. That price is in the form of 1000s of dollars squandered and time spent—
months or even years—chasing that one illusive wizardly traffic pill that, actually, doesn't
exist. Sure, there are a few kick ass ways to drive enormous amounts of traffic, but it's not
like switching on a light switch.
Success takes persistence in mastering a fresh skill set, being willing to put yourself out
there and, most especially, listening to your hunch.
But this is all easier said than done, particularly when the “leaders” that you believe you’re
supposed to be hearing have been occupying your head with fluff.
Even as you have to use care when getting involved with any business opportunity—
selecting whom you seek advice and guidance from ought to be chosen with even as much
care, if not more. It's well known that most individuals marketing a business online are
swamped. It’s difficult not to be. It’s like learning an alien language. The simple way to learn
an alien language is to absorb yourself in that culture and to be best buds with a native.
So the same idea applies to learning anything else new, including Net Marketing. It adds up
that you not only get involved with the community, but that you network with and hear
individuals who have been around the block.
Not only may being involved with a group of leaders cut your learning curve, but it may
likewise supply a level of comfort that humans naturally look for. It’s the same reason that
faith is so mighty.
Regardless of what your particular religious and/or spiritual feelings are, among the basic
reasons religion is so mighty is as it supplies answers to the unknown. The human mind is a
bit funny when attempting to deal with the unknown. Many times, it merely can’t. As a result,
mankind gravitates towards anything that supplies answers and direction.
This is why alleged “leaders” exist in the Net Marketing arena. As they've answers and may
supply direction.
But I do want to challenge you to take a hard look at who you follow and how come.

Leaders

What Is Leadership?
To me, Leadership isn't self-seeking. What does self-seeking imply?
Let’s utilize a realistic illustration with our friend “Jim”. Jim sells a business opportunity and
says on all of his sites that he's a leader. Jim tells the individuals who follow him—those who
join his business opportunity—that in order to be a leader, they ought to “give back”. And
that only the individuals who “give back” are thought leaders.
So of course, when Jim wants somebody to host a training call, produce training, make
follow-up calls, or do anything else that’s going to help Jims business, he's a ready group of
“volunteers.”
These volunteers are charged up at the prospect of stepping up to the plate and
volunteering their time in exchange for the acknowledgement and status that comes with
being one of Jims “leaders”.
It appears to make sense. There are individuals in Jim’s downline who require help and by
providing this help; the volunteers are thought to be leaders. This is something that happens
daily in many different organizations and downlines in this industry.
Looking At Leaders
As a result, there's a basic belief that by being a handmaid, you're being a leader. Actually,
the “leaders” are merely followers who donate their time to another persons cause. The only
leader in this situation is Jim.
This common misconception gets individuals—who even might be top producers—wedged
in a web of trusting that by assisting, they're being leaders. And so as they spend all their
time being in the limelight, demonstrating their leadership while their own real beliefs fall by
the wayside and start to disintegrate and no more exist.
The true leader’s notions become the volunteers’ own notions. They forget who they are truly
are, what they truly signify, and what is it they really want.
Their brand becomes one associated with assisting the “greater institution” (Jim’s
organization). And now the chances of these volunteers (“leaders”) ever quitting their
volunteer work is thin to none.
Jim knows this, so he’s happy. As the volunteers’ whole persona gets so engrained with
Jims notions and wants—they believe Jim’s beliefs and wants are their own. The volunteers
will now champion Jims cause at any cost, whether or not this cause is morally bankrupt.
A true leader is somebody that's willing to risk his or her own fate, to do what they notion is
correct. This implies going against the grain—taking a stand when there are 1000s of
individuals who will gladly throw stones.
A true leader is in the end assisting an outside cause that he believes in, for the purpose of
assisting that cause—not merely to earn followers. Sure, the leader will likely acquire
followers as a result, but this isn't the only purpose of a true leader’s charge.

A leader isn't concerned with whether or not he earns followers. His chief focus is in
accomplishing the goals or cause that he believes in. The followers are merely an effect.
True leaders don't have time to be “volunteers” for Jim, or handmaids for those in need of
“help”. They're too busy fighting for what they trust in and working to accomplish their own
goals affiliated with their own cause.
This implies that on the outside, being a “handmaid” of the industry or “Jims XYZ Marketing
System” might appear to comprise leadership. But, it's the exact opposite.
While this is a really clever marketing technique utilized in a lot of different ways in the “make
cash online” industry, you now have the knowledge to differentiate what a true leader is.
And by bearing this knowledge, you may start to question who you're following—and why.
Ultimately, this will likewise push you to stand up for what YOU trust in.
This will push you to stick up for YOUR cause. Not your sponsor’s cause or anybody else’s,
but your own.
Ultimately, you'll gain the most gratification and fulfillment out of life by remaining true to your
instincts, regardless of what others believe.
It's a tragedy to see how willing individuals are to forget about what they trust in, and to
adopt a “leader’s” fresh beliefs for the hope of making a couple of thousands dollars.
My goal in discussing this matter is to challenge what occurs in this industry—in hopes that
you never lose yourself and what you really believe in.
For as long as individuals continue to chase this, they'll be forever stuck in the unprofitable
cycle of hype.
I encourage you to begin listening to your hunch and your gut. It's an excellent gift that you
have for a reason. It's there to guide you and will provide you the cutting edge in an industry
where the myth of cash frequently quiets any voice of reason.
But utilizing your hunch, horse sense, and treating your business like a business will bring
you payoffs far greater than any empty promise.
My goal is to help you take charge over what you listen to and where your focus is—to
produce a Net Business that is not only successful, but satisfying too.

Marketing Systems

“Everything you require to accomplish your dreams, in one place!”
Mmm...Sounds alluring, right?
I want to dive into one of the most popular platforms in the Net business industry today, and
that's “Marketing Systems”.
If you hear the term “Marketing System”, you may question what the heck I’m discussing. So
first, let’s specify what I mean when utilizing the term “Marketing System”.
The Platform
In this industry, here’s what a Marketing System commonly looks like:
• You join the Marketing System for a monthly membership fee.
• After paying your monthly fee, you're now a member.
• You've access to a community of other Net entrepreneurs.
• You've access to training and other resources.
• The Marketing System probably provides a series of sites, or a “Sales Funnel” that you
may utilize.
• The sites are commonly generic with maybe several customization choices.
Here’s some of the appeal to join a Marketing System...
• You get to “connect” to a system that’s “demonstrated” to work.
• Rather than attempting to work out how to grow your business online by yourself, you may
leverage the experience of others.
• You acquire access to a whole community of individuals who are just like you, building a
net business.
• You've leaders to follow who are going to tell you what to do.
• Everything is laid out in a “Step-By-Step” fashion.
• You don’t have to try and “re-invent the wheel”.
• You see others claiming they've made cash with the system. It appears really simple: You
sign up, you follow the leader, you make cash.
So the question arises then, “If the Marketing System is so easy, than why isn’t everybody
doing it and why isn’t everybody in the system making an absolute killing?”
And that’s a great question that a lot of individuals ask, but few get a true answer to. If
you’ve considered signing up in a business opportunity and asked this question from your
likely sponsor, you likely received one of the following answers:
• Some individuals simply don’t trust it’s possible for them.

• Some individuals are simply too lazy and don’t wish to make it work.
• Most individuals aren’t willing to do the work.
• Some individuals are bad at following directions and attempt to reinvent the wheel.
Now, there's a lot of truth to these answers. In business...
• It's true that many individuals are limited by their own notions.
• It's true that some individuals are simply lazy and don’t wish to make it work.
• Some individuals are bad at following directions and are perpetually attempting to reinvent
the wheel.
However, there's a greater truth that most individuals give little attention to. And that's that
the Marketing System, in and of itself, is a business. Meaning, the people who run the
business are running a "for profit" business—not a gratis help center.
The truth that I wish to highlight is that the individuals who own the systems are not
inevitably making cash doing the things or selling the products that they’re telling YOU to do.
Let me repeat: Owning a Marketing System is a for profit business. As the owner, you make
cash by collecting membership fees, affiliate commissions, and JV profits.
Yet most individuals are under the assumption that, in fact, the individuals featured as the
main story inside the system are making all their cash doing the precise thing you’re going
to be doing. It appears logical from the surface, and that's commonly what is advertised to
get you in the door.
But realize: it’s virtually impossible for you to earn the type of cash that's claimed on a
sustainable basis, by merely “following the leader”.
Cash is made through mighty branding, enterprising marketing and above all else,
understanding the business that you’re in.
Making revenue with a Net business is about understanding the game that you've voluntarily
decided to take part in.
The bulk of what’s online is a game of changing perception to facilitate impulsive purchasing.
Owning a Marketing System is likewise a game. A totally different game than being a
member who's marketing something.
Comprehend that the incentive to keep you around and paying your monthly subscription is
the top priority for the owners of the system.
As a result, you’ll discover that a lot of systems have long drawn out processes that you
supposedly need to go through with.
The more you have to learn and the more info you have to go through, the more subscription
fees will be accumulated from you.

All of the “nuts and bolts” data inside the majority of marketing systems available may likely
be put together in 50-page PDF, summarizing everything inside the system. But the chances
of that sort of business model making a substantial and sustainable profit for the owners are
slender to none. Individuals would purchase the PDF and be on their way.
But, utilizing a continuity based business model (meaning that individuals are billed
continually) along with adding all sorts of time-consuming fluff makes for a much better
margin of profit.
Here’s what I wish you to comprehend:
If you are a member of a Marketing System, you are a number. Most individuals are working
for the system to grow it, rather than using the system to grow their own business.
There's a big difference here.
If the individuals who owned the system truly wished to teach you how to make revenue the
same way they did, they'd teach you how to set up your own Marketing System. It’s an easy
as that.
After all, that's really how they're making their cash.
They don’t teach you that for a rationality. The cost of setting up your own system takes an
enormous amount of resources, time, sweat and experience.
So there's clearly a benefit to becoming a member. You don’t have to get the cost and
expertise to set up your own system. Owning a Marketing System, in and of itself, is a totally
different business model than really marketing a business opportunity or products online.

Business Models

You and I both know the Net is full of many different ways to make cash. While the Net
presents tremendous opportunity, it's become increasingly hard to keep track of the different
business models.
After some time, all the opportunities start to look the same and it’s difficult to tell what the
true differences are.
Everybody claims that their way is “The Ultimate Money-Making Solution”. But in order to
succeed, you have to first understand what sort of business model is correct for you and the
pros and cons of each.
In this chapter, I’m going to analyze the top three business models available online in order
to help you derive the essential knowledge to make the most profitable conclusion for you
and your future.
What’s Right For You
Selection 1: Market a “Biz Opp” or System
There are a lot of different companies out there who give you the chance to recruit others
into the same business arrangement. This is what I refer to as a “Biz Op.” There are
numerous main sorts of a Business Opportunity.
A. Multi-Level Marketing
This concept is decidedly not new and chances are, you're familiar with it. MLM has obtained
a mediocre reputation amid some groups, as many individuals believe it's associated with a
Ponzi scheme. But, this bad report is a result of individuals trying to sell it as something that
it’s not.
That coupled with the fact that most individuals simply don’t know how to sell, which is an
essential for most MLM companies—it’s incurred a bad reputation. But, MLM is really a
pretty good business model if you view the facts.
In most MLM companies, you get paid in 2 basic ways:

1. You get paid a commission upon product sales. You are paid a commission if you recruit
somebody into the business, by way of their product sales, or maybe a commission paid on
their “start Kit”.
2. You likewise are paid a residual revenue based upon the sales of your downline
(individuals who are signed on underneath you). Commonly, an MLM company collects all
product payments and then you get a commission on a weekly or bi-weekly basis. One facet
of the MLM Business Model that may be extremely good is the residual income. Contrary to
other business models, in MLM you've the
Chance to create a residual revenue—which means even when you’re not bringing in sales
yourself, you're still being paid on the sales of your downline.

Traditionally, MLM requires more time to build during the first couple of years, but then you
may start to experience a residual income that may far exceed your own sales commissions.
This means, over time, you've the chance to work less while still getting paid.
B. Direct Sales
Direct Sales has grown in fame over the last 4-5 years, particularly in the “Make Money
Online” industry. Direct Sales merely means that you get paid a direct commission from
sales that you attain.
In most Direct Sales companies, you get paid in the accompanying ways:
1. Commission on Product Sales
Commission is brought in when you sign somebody up in the business opportunity, the
commission commonly coming from their product buy.
In a few Direct Sales companies, you might be the one collecting the funds for product sales.
You then hold your commission up front and send in the wholesale amount to the company.
Clearly, this is one advantage of some Direct Sales companies—you are paid at once.
A few Direct Sales companies do provide a residual income as well as the up-front
commissions. But most of your revenue will come from the commissions on sales that you
personally bring in. One major advantage of marketing a Direct Sales-type business
opportunity is that you may bring in significantly higher profits and faster than you may with
an MLM company. On the flipside, you don’t have the long-run advantage of a substantial
residual revenue.
C. Marketing a Marketing System
This choice is one that many individuals, whether they're in an MLM or Direct Sales
business, sell on the front-end.
Here’s how it goes:
• You drive hits to XYZ Marketing System site.
• You get somebody signed on in the Marketing System.
• Once they're signed on, you (or your sites) present them with your business opportunity.
While this selection may work, it can likewise become exceedingly convoluted and confusing
for the prospect. After all, what you’re basically doing is selling somebody on XYZ Marketing
System first of all, and then selling your business concern—rather than simply selling
him/her on the business concern directly.
Option 2: Sell another person's Product
Now you may be thinking, “How is this unlike Option #1? Aren’t I selling others products in
#1?” The answer to that is uh-huh. In Option #1, marketing a Business Opportunity /
System— you're selling another persons products. But what I’m mentioning specifically here
in Option #2 is the selling of the actual merchandise directly, and not the Business
Opportunity or the System.

For instance, in order to be successful at marketing a business opportunity, most of the
success and earnings develop as a result of promoting the actual opportunity, or the “story”.
The real product itself isn't commonly the main headlining feature on the front-end. Naturally,
the products would be mentioned on the back-end, but most individuals lead with the
opportunity and not the products.
What we’re bringing up here is straight product sales. There are many primary types of
platforms to sell other peoples’ products.
Affiliate Marketing
Affiliate Marketing is the perfect instance of selling another person's products. Here a few
examples of sorts of products you may sell as an affiliate marketer:
• E-books
• Web Based Software / Tools
• Educational Products
• Training
The most perceptible advantage of selling another persons product is that you don’t have to
produce the product. Most companies that provide affiliate programs likewise provide you
with the marketing materials you require to sell the product.
As I mentioned, you don’t have to in reality produce the product yourself. Additionally, the
majority of individuals who allow others to earn a commission on selling their products
already have sites and marketing materials ready for you.
Option 3: produce and Sell Your Own Product
This choice refers to you really making your very own unique product from scratch and
selling it in the market.
For instance, if you had a unique marketing technique, you may produce your own info
product and sell it. You may likewise allow others to sell it through an affiliate program.
While this is thought to be the height of Net Marketing success—having your own products—
this isn't for the majority of individuals online.
That’s not to state that it can’t be accomplished—individuals do it all the time. But to
accomplish it successfully, it really takes a lot:
You should now have a deeper understanding of how the “Make Money Online” industry
functions and what the different options are to have your own Net Business.

Being A Success

Over the years, I was involved in countless Net business ventures. Some didn't work and
some were highly successful. After a lot of years of being involved with the Net and learning
how to create, package and bring a product to market—I learned a couple of things:
• Technology shifts quickly, but human nature doesn't.
• Producing a product from scratch has tremendous advantages, but there are many other
ways to generate a profit online (
• Offering individuals packaged solutions frequently results in greater profits.
• The technology we utilize to do business might constantly shift, but sound business and
marketing practices don't.
• Having a panoramic view of many different industries will always bring you greater
success.
• Perpetually challenging your own view and the status quo will bring you the highest
rewards.
With this knowledge and experience beneath my belt, I recognized that I wanted to continue
leveraging the Net. But, I was no longer interested in working “hard”. I chose to leverage
“O.P.P.” - Other People’s Products.
About Products
Producing a product and/or business from the ground up may be stimulating. But it’s not
precisely a walk in the park. I needed to find that balance of continuing to bring forth profits
from the Net while still having the time to LIVE!
When I first made the decision that I wished to sell a ready-made products online, I did what
many individuals do and joined a System that gave a whole “package deal”. The sites were
already created for you. There was training, a community of individuals, and products that
were ready to sell with a great compensation plan. It got fairly obvious after signing on that
what was initially advertised on the front-end didn't match the truth of the back-end.
What I mean is: what was being distributed on the front-end, “a plug-and-play system, no
calls, etc. etc”. Didn't match up with the truth of what it would actually call for to yield a profit.
Rather than carrying on to be a number amongst the masses, I chose to head out on my
own and discover a real mentor. Not a “sponsor” or somebody that I simply listened to on
training calls, but somebody who had been in that particular industry for a while. Somebody
that “knew the ropes” and could help me craft my game plan for success.
After I chose to go out on my own with the guidance of my mentor, I recognized that
branding myself was exceedingly crucial. But none in the sense that most individuals think
of: adding a picture and story to a generic site template. I chose to produce a brand that not
only represented my values and notions, but delivered an unparalleled offering that the
market was hungry for: The reality about how this industry functions.
In doing so, I recognized I may ruffle a couple of feathers here and there, but that was a little
price to pay for the gratification of knowing I could stand 100% behind what I was marketing.

The bottom line: I knew I would not be able to produce a sustainable business by selling
something that plainly wasn’t true.
I wasn't okay with selling “hope in a site”. But what I did wish to do is sell something
tangible—that didn’t have any hidden aspects to it, that individuals could comprehend up
front. As a consequence of doing so, that shift in my business was like night and day. It was
no more about attempting to hide behind a fabricated facade. It was about marketing myself,
the products I represented, and what I trusted in.
When you trust 100% in what you’re marketing, making revenue becomes so much easier.
You’re able to have aboveboard conversations with individuals rather than attempting to
push them into an “automated” and twisted system of different levels.
Basically what I’ve done is leveraged another persons product, but with my brand on the
front. But what’s crucial: I decided to get rid of the marketing system, which means doing
away with the confusing steps that only water down conversions.
So rather than sending individuals through a multi-step, I erased all the middle steps, so it
works like this:
Generate Lead > Convert to Sale
This is much more direct than what most marketing schemes will provide you with. It likewise
demands that you're comfortable going out on your own. You'll likewise have to acquire new
skill sets. It’s like anything else. If you wish to become a physician, you have to go to medical
school before you make the big money.
If you wish to have a successful Net business, you have to learn about numbers,
conversions, copywriting, branding, social media and lead propagation. There’s no way
around that, in spite of what all the hoopla online says.
Arranging your business in a way that’s 100% unequalled to you while selling a readymade
product on the back-end has the following advantages:
• Have complete command over your marketing content.
• Decide what sort of individuals you want to work with.
• Feel 100% proud of your business.
• Establish your own brand rather than another persons.
• The power to have total command over your sites.
• Having the freedom to be on your own rather than being at the mercy of what the owners of
the marketing system feel like doing to better their own profits (not yours).
• Market a product that’s already made and proven to sell, without having to make it yourself.
• Spend less on advertisement and bring in a lot of sales.

Here’s the primary point I truly wish you to consider: What is the primary goal of your
business? The primary goal of your business is to bring in sales so you may generate a
profit, correct? Correct.
So wouldn’t it add up then, to discover the quickest route from Lead to Sale, with minimum
overhead? Utterly!
Recognize that each time you add a step into your marketing funnel; you’re diminishing
conversions from lead to sale. What I’m advocating, is to... Cut off the “middleman”.
In this case, the middleman is the purportedly automated multi-step Marketing System.
Consider it: All the system is doing is placing a lot of unneeded steps in between a site
visitor and a high commission sale being made. And the cost of having all these unneeded
steps is a cost to YOU. Revenue is made on the part of the middleman (the System owners),
but you’re paying for this profit out of your own pocket with your membership fees, front-end
products and ad dollars spent.
Illustration: you've a hundred leads...
Lead > $49 Front-end > $500 Upsell > $2000 Upsell > $8000 Upsell > $12000 Upsell
If each step of the marketing funnel converts at 10% (which is really high), that means:
• Leads = 100
• $49 Front-end = 10
• $500 Upsell = 1
That means you drained leads at the second step of the process. This means if you were
able to yield leads at a cost of $5 a lead, the 100 leads cost you $500. So you spent $500 on
the leads and you made a commission of $20 on the front-end sale. And a $400 commission
on the $500 upsell, you made $420. So you really lost $80 and no one made it to the $2000
upsell point.
This is precisely what occurs with most individuals who join a plan that has many steps
involved in their sales procedure. The members don’t have a truthful viewpoint of the bottomline numbers, and how would they? The only info about conversions is what the plan owner’s
state. If more members really did their own math—rather than going by what others state—
many individuals would be making really different business choices.
The biggest issue is that everybody seems to forget the primary purpose of the business,
which is to make revenue. Rather, individuals get distracted with selling front-end
applications, kits and low-level products. Few ever make it past that point to really yield a
profit on a uniform basis.
Generating leads isn't the goal. Yielding an income is. Big difference. Most individuals are
going for the leads, and that’s it.
There are a lot of one-hit-wonders online, which represent most of the “success stories” and
“recommendations” that you see on sites.

But again, the goal of a business ought to be to yield an income on a uniform basis.

What You Need To Profit

Below is an outline of the precise tools and resources you’ll require to produce a business
that’s establishing YOUR brand and YOUR earnings.
Take A Good Look
1. Mentor
Here are the standards that ought to be utilized when picking out a mentor:
• Does this individual have a record of success?
• Does this individual have a vested financial concern in your success?
• Do you like this individual?
• Does this individual share your center beliefs and values?
• What specifically will you be able to learn from this individual?
• What experience does this individual have—outside of the industry—that may be
beneficial to your own success?
• Does this individual have a true interest in helping you succeed, or are there additional
motives involved?
There are a lot of different places to find a mentor. The more you start networking within the
industry and speaking with individuals, the more likely you are to be able to meet somebody
who may become your mentor.
2. Brand
There’s a lot of babble about “Personal Branding” these days. In a nutshell, a brand isn't
necessarily what is stated on a site. A brand is what your leads think of when they hear your
name. There are a lot of branding “elements” which serve the purpose of bringing the
intangible brand into a tangible form.
These factors include the name, logo, color scheme, tagline or any additional particular
visual or text elements that try to define a brand. But once again, a brand has been
accomplished when a name / product name / company name is said, and this arouses
feelings, images, and reference points in the audience’s mind. Your brand is basically the
sum of all characteristics that make you unique. It’s the total of all these things, not simply
one. Trust is likewise a main component of successful branding.
Many individuals have a difficult time coming up with their own brand. Here’s the best way to
get going:
• Consider someone you know who's nothing like you.
• Make a list of everything that's unique about you, as compared to this other individual. This
ought to include everything from background and experiences to likes, wants and opinions.

This ought to get the wheels turning in your head about why you're unique. It’s not the
comparison in #2 that matters, but it’s an excellent way to start realizing that you've many
unique points about you. As they say, there's only one YOU!
Here are some fast tips in relation to your brand and what will fetch attention:
• Consider what your audience wants.
• What issues do they presently face?
• Which one of YOUR unique features could help solve their issues?
Those are the features you wish to highlight in your branding, those which are relevant to
solving the issues of your audience.
3. Web site
On the Net, your site is a huge component of your net identity. It’s not the sole thing, but it’s
definitely a major part of it. When doing business online, your personal site is precisely like
an initial face-to face meeting with somebody. Your site is your online “first impression”.
Individuals will respect you, only to the degree that you respect yourself. Take pride in
yourself, in what you’re providing. There are a lot of different choices online to produce a
site. It’s better to save up and hire someone if you have to and get something that looks
dynamite instead of trying to do something yourself that’s going to look homemade. Get the
best! You merit it, your image deserves it, and so does your business!
4. Landing Page(s)
A “Landing Page” has only a single purpose: to convert a visitor into a lead. That’s it. The
aim of a landing page isn't to sell your story, your products, your system or anything
additional. The aim of a landing page is to sell the “opt-in” and get the individual on your list.
You purposely take-charge of what a lead does and where they go on a landing page.
You want them to opt-in, so you don’t give them any other options than to opt in or leave the
site. Your list is among the most valuable assets you have in a Net business. But the reality
is, the goal isn't simply to build a list of good size, but a list that’s quality—with which you
may build a long-term relationship.
Here are the primary elements of a successful landing page:
A. The “how come”
Before you dive into producing a landing page, or having somebody produce one for you,
you have to be clear on what the offer of the landing page IS. The offer ought to answer the
question, “Why is somebody going to desire to fill out the form on the landing page?”
Here’s a list of typically utilized offers:
• Gratis report
• Gratis video

• Gratis e-zine
• Gratis Trial Offer
• Info about how somebody accomplished something
• Info about how a issue was solved
The main point is to consider what issues your prospect has. How you may get the process
started of providing a solution to that issue through the offer on your landing page?
B. Headline
The headline is the most crucial thing on the page. That’s why a lot of times you see
headlines in red, to get the reader’s attention.
If the headline is great, then you've a better chance of keeping the visitor on the page. And,
as a result, you've a better chance of converting that visitor into a lead.
Many of the most successful headlines express the advantages of an offer through a story
that’s told in very few words. Learning how to author great headlines takes experience,
testing and copywriting skills. These are not things that are learned overnight. But if you
understand how to type an email message, chances are—you can learn a few basic
copywriting techniques.
C. Really Short Copy
Here’s where individuals get distracted with landing pages. The natural want is to put too
much info on the landing page. The tendency with landing pages is to attempt and sell the
whole "kit and kaboodle" when all you truly need to sell is the “opt-in”—to get the individual
to fill out the form. Consider it this way: If you tell everybody everything there is to know
about you and your products on the landing page, what grounds do they have to give you
their valuable contact info? I advocate having about 100 words or less of short copy on the
landing page— perhaps a bulleted list of 4-5 quick points, and that’s it.
D. Opt-in Form
Now that you've your visitor’s attention, you above all wish to capture their e-mail address. In
order to be able to capture a visitor’s info, you require an “opt-in form”. This is precisely what
it sounds like. The form on a site that a visitor would fill out with their e-mail address (and
possibly other information).
A crucial thing to realize about opt-in forms is that each field you add (Name, Email, Phone,
Address) diminishes conversion, but increases quality. So you have to take into
consideration what info is utterly necessary for you to collect on your landing page and adapt
accordingly.
In order to have the form appear on the site, you require a third-party software. The most
popular ones include Aweber, iContact, Constant Contact, or InfusionSoft. Once you've
signed on for the third-party software, you (or your web designer) will produce the form, and
get the HTML code. This code is then embedded into your landing page. Now when
individuals fill out the form on your site, their contact info is stored within your database.

e. Product
As I adverted earlier, when I decided to sell a product that was ready to go. Not only did this
save me the time and resources from having to produce a product from scratch, but I could
select something that already had an firm track record of selling, decreasing the risk.
How to assess the product...
Q. Is The Product Sold By Itself?
Is this product affiliated to a business opportunity? If yes, do individuals truly purchase the
product outside of that? Pick a product that individuals would actually purchase—just for the
product itself.
Q. Do You Believe In It 100%?
You wish to pick a product that YOU believe in. As I mentioned earlier, when you trust in
something, it’s a heck of a lot simpler to make revenue selling it. You’re excited about it,
excited to promote it, and are surefooted in discussing it with your prospects.
Q. Is The Product Relevant?
Following, you need to make certain that the product is relevant to what is occurring today,
and what will be happening in the really near future. Does this product solve a major issue
for individuals in today’s world?”
f. Sales Process
Now that you've a Product, Site and Landing Page, you require a solid sales process to help
you yield the profits. Whatever you’re doing in life, you’re a sales person. Whether you like to
utilize the term “selling” or not, that's what we do in life.
We sell individuals on being our friends, on being our mate, on being our business partner,
and purchasing from us. We may likewise sell individuals on not doing business with us, not
being our friends, or not seeing our viewpoint.
Whether you’re selling some a positive or negative end result, you’re selling either way.
The truth of the matter is: if you wish to make a killing online—or in any business for that
matter—you have to learn not only how to face rejection, but alter your position of what
rejection truly is. Most of the time, rejection happens when a prospect doesn’t trust you or
feels that inaction is a choice.
Your greatest obstacle isn't in getting individuals to choose you over the competition, but it’s
in getting them to choose you versus doing nothing. The main way to defeat the obstacle of
individuals doing nothing is through effective personal communication.
Whether it’s accomplished by copywriting or a phone conversation, overcome objections is
your #1 obstacle to yielding profits.
The truth is, if you abide by my advice when selecting a product and sell something you
believe in 100%, you don’t have to have “sales skills” to make sales. You merely need to
trust in what you’re selling, and that rubs off on your prospects immediately.

Integrity

Integrity is taking action in a manner that’s in line with your declared values. Many
individuals confuse integrity with morals and ethics. According to Wikipedia, “Integrity is a
concept of consistency of actions, values, techniques, measures, principles, expectation and
results.”
Look At Yourself
To act with integrity means that your actions match your stated beliefs and values.
To act out of integrity means your actions don't match up with your stated values and beliefs.
For instance, if a marketer states on his site, “I value helping other people succeed”, but then
he doesn't take action to help other people succeed—he's out of integrity.
But, if a marketer states on his site, “I value helping myself succeed”, and he takes action to
help himself succeed—then he has integrity. Integrity isn't about being correct or incorrect.
It’s about actions matching up with stating values and beliefs.
The most significant thing, particularly if you're an individual marketing yourself online, is that
you have integrity with yourself. If you don’t have that, you may never have it with anybody
else. What are your opinions? What do you time value? What is significant to you?
Does what you offer, and how you depict your business, have integrity? Do the actions you
take online match up with your core beliefs?
That is step #1 in success. If your actions don’t match-up with your core values and beliefs—
if integrity doesn't exist—attempting to accomplish success will be an uphill battle.
But, when what you provide is in line with your core values and beliefs, any resistance
appears to dissipate without notice.
It’s not a “fight” of getting individuals to purchase stuff. It’s merely a matter of sharing what is
already there. The whole process of making revenue becomes fun and enjoyable.
Let’s face it: we don’t have a limitless number of days on this earth. There's no point in
“struggling” to make revenue when you may have fun making money. This is the advantage
of building a legacy with integrity.
Producing a successful business, regardless if it’s online or a traditional business, takes a lot
of “blood, sweat and tears”.
The last thing you wish is to put in all of this work, and have nothing to show for it.

Final Words

“Knowledge Is Power.” The more you understand about what you’re involved with, the better
decisions you're able to arrive at. Clearly, it’s inconceivable to know everything about any
given area. In life, there are forever inherent risks. But the more knowledge you have about
an area, the less speculative it becomes.
In order to preserve your legacy, there’s a particular level of knowledge that you have to
acquire. Just like Robert Kiyosaki says, “Becoming wealthy isn't about how much money you
make, it’s about how much money you keep.”
• I want to make certain you truly comprehend that good financial habits have to begin now,
wherever you are. The last thing you want to do, is be making $100K a month, but still be
broke.
• Start making a habit of reserving money weekly. The amount if not crucial, it could even be
only $5. Make a commitment that you're going to preserve the legacy you’re working so hard
to build.
• In order to produce good financial management habits, you have to know what’s coming
and what’s going out.
• Bear in mind, if you’re going to operate a business in the Net marketing world, it's a
business.
• Use a mentor.
• Keep your eyes and ears open. It’s amazing what opportunities present themselves if
you’re brain is actively seeking an answer. Talk to people, ask for advice and see if
somebody in your personal network has any recommendations.
I hope you found this e-Book valuable, and above all, I hope it challenged you to question
“authority” and make your own path.

